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Climate change and biodiversity loss are real 
and life-threatening. They already affect the 
foods we rely on, the ecosystems on which 
all life depends and the people who produce 
or consume food. 

The food industry plays a key part in shaping 
how the planet and the people that live on it 
are sustained. Collectively we are facing huge 
challenges and the future of food globally is at 
risk if we don’t act together to drive positive 
change.

Our Future of Food ambition was launched 
in September 2018, setting out our ethical 
and sustainability commitments to 2030. It 
inspires our colleagues, customers, members 
and suppliers to take action together towards 
securing a healthy and sustainable future.

We have built on this in 2021 with our 
comprehensive Ten-Point Climate Plan to 
address our impacts across our business and 
beyond. We are committed to reduce our total 
emissions in line with the science and get to net 
zero by 2040. While we are working to reduce 
emissions, we will offset the emissions from both 
our products and operations. The plan sets out 
targets, endorsed by the Science Based Targets 
Initiative, in line with the carbon reduction that is 
required to cap global temperature increases and 
meet the goals of the Paris Agreement.

https://assets.ctfassets.net/bffxiku554r1/33loUAO0RPEGpLnXNeIA3b/83edfa24d992b01ae1e9d846161f6cd7/Future_of_Food_report_FINAL.pdf
https://www.coop.co.uk/climate
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We support the use of credible certifications 
as a route for business to provide important 
support and positive market signals to farmers 
who are producing sustainably. However, 
we recognise that certification alone is not 
enough to drive the scale and speed of change 
required, and without greater collective 
action we will not tackle deforestation. We 
play an active role in cross-industry groups 
to drive change on a larger scale, and partner 
with Chester Zoo to support reforestation in 
Borneo as part of our restorative approach.

Finally, we know the nature of the challenge 
demands meaningful legislation. We are 
calling for the forthcoming Environment Bill 
to deliver robust legislation to protect natural 
forests from the threat of deforestation. 
There needs to be a level playing field, so all 
businesses conduct meaningful due diligence 
when sourcing at-risk forest commodities: 
this is critical given that global deforestation 
is one of the primary contributors to climate 
change.

We recognise that climate change will 
disproportionately affect people and 
communities around the world. Many of the 
world’s farmers and workers live in poverty, 
and yet these same people are on the front 
line of climate change, with their lives and 
livelihoods affected today by a more volatile 
climate.

We support a fair transition for farmers, 
producers and communities in the UK and 
beyond.[AP(P4] [EP(P5] [AP(P6]  This means 
taking responsibility for our emissions 
wherever they occur, by working with our 
producers to reduce carbon impacts in the 
countries we source from. It also means giving 
extra support to those in the Global South 
who are least able to bear the cost of change.

We work hard to make sure the ingredients we 
use in our products are sourced as sustainably 
as possible, protecting people and the planet. 
We’ve worked with stakeholders to identify 
our 30 key ingredients – allowing us to focus 
actions on those with the greatest sourcing 
risks. In our own-brand products we use 
certifications to[AP(P7] [EP(P8] [EP(P9]  
ensure that minimum standards are met in 
core forest risk supply chains: 

•	 100 per cent palm oil covered by 
Roundtable on Sustainable Palm Oil 
(RSPO) with over 95 per cent physically 
certified 

•	 At least 95 per cent of pulp and paper 
FSC or Recycled, with the remaining 
5per centPEFC (Programme for the 
Endorsement of Forest Certification)[EP10] 
 

•	 100 per cent cocoa (including used as an 
ingredient) Fairtrade with over 90 per cent 
physically certified 

•	 100 per cent of our fresh beef and beef as 
an ingredient is British Red Tractor, our 
canned beef is European 

•	 100 per cent of our coffee is Fairtrade. 
Where coffee is used as an ingredient, 
Fairtrade producers benefit 

•	 100 per cent of our soy footprint is covered 
by Round Table on Responsible Soy (RTRS) 
through credits, to support responsible 
soy production. Under our soy commitment 
we’re also working with our suppliers to 
make sure that 100 per cent of the soy in 
our supply chain is deforestation free and 
sustainably sourced by 2025. 

•	 100 per cent of our bagged sugar is 
Fairtrade certified, and where it’s used as 
an ingredient in chocolate 

•	 The rubber in our rubber gloves benefits 
smallholders in Sri Lanka through an 
arrangement with Traidcraft

https://assets.ctfassets.net/5ywmq66472jr/CGdPBceu9p3qmpzQTpb1Z/456bf254178a3053d52bdf76b1134ad4/Co-operate_report_2020_Final_.pdf#page=70
https://colleaguestories.coop.co.uk/2020/06/05/wildlife-returns-a-conservation-update-from-chester-zoo-in-borneo/
https://colleaguestories.coop.co.uk/2020/06/05/wildlife-returns-a-conservation-update-from-chester-zoo-in-borneo/
https://www.coop.co.uk/sustainability/responsible-sourcing
https://www.coop.co.uk/sustainability/responsible-sourcing/palm-oil
https://www.coop.co.uk/our-suppliers/fairtrade/fairtrade-cocoa
https://www.coop.co.uk/our-suppliers/british
https://www.coop.co.uk/our-suppliers/fairtrade/fairtrade-coffee
https://www.coop.co.uk/environment/sustainability/soy-commitment
https://www.coop.co.uk/our-suppliers/fairtrade/fairtrade-sugar



